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How are civil society organisations (CSO) distributed among the nine storylines presented in our original report (http://bit.ly/9Wb6s5)? Is there any
relationship between the size of a CSO and the organisational roles and cultures it tends to adopt?

Income data was collected for 2008 for 52 of the groups featured in the mapping report. Note that the data relates to total income, and does not

represent the resource base associated specifically with forests programmes.

The groups were separated into six income categories. Figures 1 to 6 show the popularity of the nine storylines by organisational size - i.e. the
number of counts recorded against each storyline for CSOs in each of the six income categories. Each CSO can appear in up to three of the nine

storylines.

Fig 1: STORYLINE POPULARITY BY INCOME:
Extra Large - $100m plus per annum (2008)
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Fig 2: STORYLINE POPULARITY BY INCOME: Very
Large - $20m to $100m
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Fig 3: STORYLINE POPULARITY BY INCOME:
Large - $10m to $20m
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Fig 4: STORYLINE POPULARITY BY INCOME:
Medium - $5m to $10m
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Fig 5: STORYLINE POPULARITY BY INCOME:
Small - $2m to $5m
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Fig 6: STORYLINE POPULARITY BY INCOME: Very
Small - under $2m
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